Auto sales are lagging, but not lost:
Consumer sentiment during COVID-19
In April 2020, CarGurus surveyed 501 UK buyers on their sentiments toward car shopping during the
COVID-19 pandemic and how it has changed their plans for buying a car. 63% of respondents intend to
purchase a vehicle in 2020. 37% initially planned to, but have delayed their purchase beyond 2020.

Purchases are delayed…

87%

75%

expect to purchase
later than planned

of those who delayed are
actively researching vehicles

4%
of those who were initially planning
to buy this year have delayed their
plans indefinitely

…but the pandemic is spurring new demand

48%

of those who previously used ride-sharing or taxi services expect to decrease their
use of these services—or stop using them entirely—when economic activity resumes.
Among them:

53%

expect to increase usage
of their personal vehicle

52%

expect to purchase a vehicle (either to replace
their current car, or to purchase an additional one)

44%

of those who previously used public transporation expect to use it less—or stop
using it entirely—when economic activity resumes. Among them:

32%

expect to use their
personal vehicle more

32%

expect to purchase a vehicle (either to replace
their current car, or to purchase an additional one)

Car buyers prefer contactless services
78% of those planning to buy a car in 2020 prefer to
use at least one of these contactless selling options:

62%

of buyers feel safer shopping at
a dealership vs. buying from an
individual seller

The economy is a worry, but many consider vehicle purchases essential

64%

of those planning to buy this year
said their purchase was necessary

Despite guarded expectations around when economic activity will resume, consumers’ plans to buy vehicles
aren’t cancelled

Within 3 months

Within 6 months

65%

of those planning to buy this year
plan to maintain or increase their
budget for a new vehicle

Source: CarGurus UK COVID-19 Sentiment Study, 2020, n=501
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